STUDY GUIDE for MARKETING TEST 4 – 2.04, 2.05, & 2.06

1. Know how to reads & follow directions, how to spell words correctly, & how to print neatly/legibly.

2. Be able to use common sense & business sense to evaluate information.

3. Be able to name the 5 disciplines of brand building & understand how they work.
4. Be able to explain the term “collaborate” and the equation 1+1=11.
5. Know the “equation” for trust  (words and letters).

6. Know the 4 characteristics of an effective guarantee.
7. Know the 4 consumer benefits of warranties & guarantees.
8. Know how grades and standards aid in the buying and selling process.
9. Know the 4 business benefits of warranties & guarantees.
10. Be able to list the 7 purposes of warranties & guarantees.
11. Be able to list 3 reasons why businesses use grades & standards.
12. Be able to name the 3 groups that develop grades & standards.
13. Know the 4 types of standards businesses use.
14. Know the 6 steps to successful positioning.
15. When making decisions about positioning a product, businesses need to consider the position in relationship to what 5 things?
16. Know & be able to explain the risks a business takes when they change their product mix.
17. Know the importance of grades & standards when it comes to global trade.
18. Understand all the facets that reinforce a company’s image to exhibit the company’s brand promise.

19. Know what a brand is & is not.

20. Understand the value of a strong brand and be able to distinguish what it takes to be a strong brand.

21. Understand the importance of packaging in reference to a brand.

22. Understand the interrelationship between grades & standards.
23. Understand all the touch points of a brand.

24. Know what happens when products do mot meet grades & standards.

25. Understand what recalls are & the cost to a company to do them.

26. Understand the reasons that branding has become so important in today’s business world.

27. Understand the value & purpose of warranties & guarantees to the customer & the business.

28. Understand who the stakeholders are for a brand & the relationship between the two.
29. Know what effects the image of your brand.

30. Know what branding is.

31. Understand the value & purpose of grades & standards.

32. Understand how the ISO (International Standards for Organizations) 9000 affect trade.

33. Know what product mix is and how changing it can affect a business.
34. Understand the advantages & disadvantages of altering a product mix.

35. Understand the advantages & disadvantages of altering a product line.  

36. Understand the marketing concept of positioning.

37. Understand the marketing/business philosophies behind selling extended warranties.

38. Understand the idea behind an implied warranty (warranty of merchantability).
39. Know all the multiple choice questions from the previous test.

40. Know the following vocabulary terms:
Alteration

Brand

Brand Champion

Brand Cues

Brand Extension

Brand Identity

Brand Name

Brand Personality

Brand Promise

Brand symbol

Broad

Charismatic Brand 

Consistency

Contraction

Core values

Deep

Expansion

Express warranty

Full Warranty

Grades

Guarantee

Icon

Implied warranty

Limited Warranty

Magnuson-Moss Warranty Act of 1975

Mission Statement

Narrow

Positioning

Product Depth

Product Item

Product Liability

Product Line

Product mix

Product recall

Product Width

Shallow

Standards

Touch points

Trademark:  

Trading down

Trading up

Tribe

U.S. Patent &Trademark Office

Validation

Vision statement 

Warranty







